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Innovative Ways to Communicate Research in
the Humanities: Comic Strips

Be creative, be innovative,
be originall

PROBLEM STATEMENT

Comic strips or comics are not widely used to disseminate
research studies or publications 1n academia. However, they
can be useful for reaching specific audiences, for outreaching

prospective participants, and for communicating with
audiences outside academia (Lock, 2013 & 2014).

Do you
speak/read
“academic"?
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(Brown, 2008;Sandars & Goh, 2020)

¢ 18 Participants (m=8, =10)

¢ Data collection: questionnaire,
observations, e-mails ¢ Ethical issues considered
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ENGAGING

¢ Content analysis
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CONCLUSIONS
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addressed to non-academic users.
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